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ARRIVALIST CLOSES THE ROI LOOP

Arrivalist anonymously measures location
changes of network-enabled computing
devices after a sequence of media
exposures to identify which messages
influenced visitors to experience your

destination. T

Our clients use this information to
calculate and improve their ROl on media
spend - and increase visitation.

WE MAKE YOUR MARKETING DOLLARS
SMARTER, TRACKABLE AND PERFORM BETTER.
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How to read data
for each state

Arrivalist is a platform that empowers
marketers to evaluate the link between
digital marketing exposures and
market visitation.

Each state in the Arrivals by State map
carries 3 numbers:

15t #: Arrivals per Thousand (APM)
The Arrivalist benchmark is 0.09.

2nd #: Total Exposures for that State for the
timeframe of the report period.

3rd #: Total Arrivals to the State for the timeframe
of the report period.
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Winter (December 1, 2019 — February 29, 2020)
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Spring (March 1, 2020 — May 31, 2020

Dates

03/01/2020 - 05/31/2020
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Summer (June 1, 2019 — August 31, 2019)

Wi

2=
Mﬂ. < -l
[Caet-Tatl
S
i
=32m wa
-~ _,Dr T —ad
=
«@ =
Demrs S
Zo W.l..
(V=]
" ]
=l o
o L= -
e
- N+
g Q
™ -~
= u
2 a9
B U=as
O=a™ o
-
br] 2
= 3 = A
et =i
& —_—=
u w
~
@
=
=]
- EH
3 - oua
=S=3 ~
W =i
Davo eea® o
~ Loz )
Zu =rg
g =
25
=
~
w
3 Shes
TPt 2w
N Moo
~
Sugun o o g LTS
2ual N =
O=in
@
—casa
U 1...5,.,.5 e
- wln
Vlw S = Sl
il g N Sl
o
el
i
(=]
=&
m..?.?.ﬂ
e hed
N
afy N
[ =t~ AUN
—c
>3t
A% =2 ool
Lois S
—rr 7
Ot o
zon &
=) =
R.h:f?.
Oce— =
i L=
U@
-

o,
=i
b

o]

KOB

(=T P

Lo

—ru
<+
HD_M



Fall (September 1, 2019 — November 30, 2019)
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