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The mission of Gulf Shores & Orange Beach 

Tourism is to market the Alabama Gulf Coast 

as a year-round destination, while 

stewarding a thoughtful, sustainable level of 

growth, thus enhancing the economy and 

quality of life for all residents.
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30-Year Evolution

1993 Board of Directors
Pedro Mandoki , Mandoki  Hospitality

Sheila Hodges, Meyer Real Estate

Billy Duke, City of Gulf Shores

Mick Mollberg , Holiday Inn

Robert Craft, Craft Farms

Jim Pope, Perdido Beach Resort

Fae Scheeter, City of Orange Beach

Bill Douglas, Orange Beach Fishing Assn.

Barbara Walters, Island House Hotel



GULF SHORES & 
ORANGE BEACH 

TOURISM

ÅVacationers

ÅAthletes

ÅConference Attendees

30 Years of 
Telling our Stories

©2023 Gulf Shores & Orange Beach Tourism
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ÅNew businesses

ÅInvestors

ÅAttractions

©2023 Gulf Shores & Orange Beach Tourism

30 Years of 
Telling our Stories
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Known for Our

ÅWelcoming Hosts

ÅDiverse Opportunities

ÅExceptional Service

Building Brand Loyalty

©2023 Gulf Shores & Orange Beach Tourism
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Essential Traits of

ÅFamily Appeal

ÅSmall-town Atmosphere

ÅLocal Involvement

Preserving Local 
Character

©2023 Gulf Shores & Orange Beach Tourism
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Committed Local Involvement
Å Board of Directors
Å Local Leadership
Å Partner Organizations
Å Industry Partners
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Careful Planning & Strategic Marketing
Å Research
ÅOutreach
Å Local Investment
Å Capacity
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GSOB TAXABLE LODGING RENTALS
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GSOB TAXABLE RETAIL SALES
Source: Municipal Revenue Departments
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Economic Impact 2022
Baldwin County

RELATED
JOBS

VISITOR
SPENDING

SALARIES 
& WAGES

NO. OF
VISITORS

MILLION BILLION THOUSAND BILLION

Source: Alabama Department of Tourism, Economic Impact 

Report 2022
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Economic Impact 2022
Baldwin County

RELATED
JOBS

VISITOR
SPENDING

SALARIES 
& WAGES

NO. OF
VISITORS

8.3M2022 $7.9B 65K $2.7B

Source: Alabama Department of Tourism, 

Economic Impact Report 2022

2021

2019

8M $7.3B 64K $2.4B

6.9M $5.2B 54K $1.7B
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Economic Impact 2022
Gulf Shores, Orange Beach, Fort Morgan

RELATED
JOBS

VISITOR
SPENDING

SALARIES 
& WAGES

NO. OF
VISITORS

MILLION BILLION THOUSAND BILLION

Source: Dervi, K. (2023) The Economic Impact of Gulf Shores, 

Orange Beach and Fort Morgan Tourism Industry
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Economic Impact 2022
Gulf Shores, Orange Beach, Fort Morgan

RELATED
JOBS

VISITOR
SPENDING

SALARIES 
& WAGES

NO. OF
VISITORS

6.4M2022 $6.6B 55K $2.3B

2021

2019

6.2M $6.2B 52K $2.2B

5.3M $4.4B 45K $1.5B

Source: Dervi, K. (2023) The Economic Impact of Gulf Shores, 

Orange Beach and Fort Morgan Tourism Industry

* Extrapolated from 2022 and 2021 data (Deravi, 2023)

*
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Hotel Occupancy 2021-2023
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Source: Smith Travel Research, Inc.

* Key Data, LLC as Source starting June 2023
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Hotel Average Daily Rate 2021-2023
Source: Smith Travel Research, Inc.

* Key Data, LLC as Source starting June 2023
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Vacation Rental Occupancy
2021-2023
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Vacation Rental Average Daily Rate 
2021-2023
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Visitor Metrics for
Alabama Beaches
Destination Dashboard
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Top 25 States of Origin 2022

TOP 10 STATES
Å Alabama

Å Louisiana

Å Tennessee

Å Texas

Å Mississippi

Source: Key Data, LLC 2023

Å Georgia

Å Missouri

Å Kentucky

Å Indiana

Å Illinois
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Origin Markets 2023 YTD

Alabama is the #1 origin market with over 

330k trips to the destination, with visitors 

staying an average of 2.47 nights.

1. Alabama

2. Louisiana

3. Mississippi

4. Tennessee

5. Georgia

6. Texas

7. Kentucky

8. Indiana

9. Missouri

10. Florida

Source: Arrivalist, 2023

The top ten origin states for the 

period by volume are:

33%
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Birmingham is the #1 origin market with over 

130k trips to the destination, with visitors 

staying an average of 2.7 nights.

1. Birmingham

2. Mobile/Pensacola/ 

Fort Walton Beach

3. New Orleans

4. Atlanta

5. Huntsville/Decatur/ 

Florence

6. Nashville

7. Montgomery/ 

Selma

8. Baton Rouge

9. Memphis

10. Jackson, MS

Origin Markets 2023 YTD

Source: Arrivalist, 2023

The top ten origin DMAS for the period by 

volume are:
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Average Nights in the Destination
by State

Source: Arrivalist, 2023
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Average Nights in the Destination
by Top Origin DMA

Source: Arrivalist, 2023
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How Long do Visitors Stay?

Source: Arrivalist, 2023

Out of 1.2M trips to the destination, 

30.8% stayed 4+ nights.

Out of the 1M trips:

Å 26.5% stayed 1 Night

Å 23.7% stayed 2 Nights

Å 19% stayed 3 Nights

Å 30.8% stayed 4+ Nights

370k

230k

280k

320k

4+
Nights

3
Nights

2
Nights

1 Night
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Marketing Efforts for
Alabama Beaches



2023 Leisure Campaign

Engulfed In 
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2023 Spring Leisure Campaign
Engulfed in Southern Hospitality, Flavor and Discovery.

Campaign Results:
Users: 335,073

Sessions: 399,640

Partner referrals: 38,627
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5/1/23: On-the-books occupancy at the start of the campaign: 47.4%. 

Å down 7.3% from 2022 (54.7%)

Å down 19.3% from 2021(66.7%).

2023 Summer Campaign
 Book Today, Beach Tomorrow.
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2023 Summer Campaign
 Book Today, Beach Tomorrow.

Youôre just a click away from Alabamaôs 

white-sand beaches. Advertising ran on 

every platform, from social media, to 

display and print. 

Website Stats:
Users: 578,057

Sessions: 715,308

Partner referrals: 62,048
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10/23/23: Actual occupancy, post-campaign: 76.4%. 

Å only down 2.2% from 2022 Actuals (78.6%)

2023 Summer Campaign
 Book Today, Beach Tomorrow.
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Visual Website Stories
Telling our Destination Story Visually

Short-form content using Localhood 

Year-to-date stats thru 9/30/23:
Å 105K story views

Å 2.2M Google impressions

Å 443K Discovery impressions

*Localhood stories account started in January 2023.
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Website Performance
Year-Over-Year thru 9/30/23:

2022 Users: 3.2M

2023 Users: 3.3M

  3% Increase

2022 Sessions: 4.3M

2023 Sessions: 4.9M

  15% Increase

2022 Partner referrals: 1.6M

2023 Partner referrals: 1.7M

  6% Increase

Display advertising contributed to the largest increase in users. 
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TikTok 
Inspiring Vacations

Year-over-year thru 9/30/23:
12.5M views  4690% increase

55.7K followers 345% increase

194K likes  1,054% increase

*TikTok account started in August 2022
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New & Noteworthy
in Public Relations
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ALABAMA GULF COAST IN THE NEWS

ñThis Under-the-Radar Beach Destination in Alabama Has All the 

Perks of a Florida Escapeò

ñ7 Wheelchair Accessible Beachesò

ñThis White-Sand Southern Beach Town is a Seafood Loverôs Dreamò

ñ25 Top Family Weekend Getaways in the U.S.ò

ñThe Best Coastal Hiking Trails in the U.S. You Have to Exploreò
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ALABAMA GULF COAST IN THE NEWS

ñSpring Guide: Seaside Escapesò

ñFall Travel Guide: Plan Your Next Getaway Around One of These 10 

Festivalsò

ñ21 of Our Favorite Thanksgiving Getawaysò

ñ15 New and Upgraded Pickleball Facilities to Knowò

ñHow Collegiate Sports Tourism Drives Economic Impact in 

Alabamaò
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TRAVEL BLOGGERS MAKING AN IMPACT


