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Roundtable Exercise



2023 Marketing Efforts



2023 Spring Leisure Campaign
Engulfed in…

Campaign Results:
Users: 335,073

Sessions: 399,640

Partner referrals: 38,627



2023 Summer Campaign
 Book Today, Beach Tomorrow.

You’re just a click away from Alabama’s 

white-sand beaches. Advertising ran on 

every platform, from social media, to 

display and print. 

Website Stats:
Users: 578,057

Sessions: 715,308

Partner referrals: 62,048



Visual Website Stories
Telling our Destination Story Visually

Short-form content using Localhood 

Year-to-date stats thru 9/30/23:
• 105K story views

• 2.2M Google impressions

• 443K Discovery impressions

*Localhood stories account started in January 2023.



Website Performance

Display advertising contributed to the largest increase in users. 



TikTok 
Inspiring Vacations

*TikTok account started in August 2022



Social Media 
Facebook:
Impressions: 135,850,739 (up 4% from 130,622,392 in 2022)
Engagements: 4,175,010 (up 7% from 3,897,744 in 2022)
FB Live views: 10,293,356 (up 2% from 10,146,268 in 2022)

Instagram:
Impressions: 11,193,353 (up 37% from 8,137,325 in 2022)
Engagements: 108,288 (up 5% from 103,596 in 2022)
Reels views: 1,123,104 (up 35% from 829,186 in 2022)

TikTok:
Engagements: 202,795 (up 965% from 19,029 in 2022)
Video views: 10,729,301 (up 3,494% from 298,470 in 2022)



Noteworthy 2023 PR

• 248 Articles Generated

• Total Circulation = 2.4 BILLION

• 435 Press Trips Hosted

• 80+ Journalist Visits



ALABAMA GULF COAST IN THE NEWS

“This Under-the-Radar Beach Destination in Alabama Has All the 

Perks of a Florida Escape”

“7 Wheelchair Accessible Beaches”

“This White-Sand Southern Beach Town is a Seafood Lover’s Dream”

“25 Top Family Weekend Getaways in the U.S.”

“The Best Coastal Hiking Trails in the U.S. You Have to Explore”



ALABAMA GULF COAST IN THE NEWS

“Spring Guide: Seaside Escapes”

“Fall Travel Guide: Plan Your Next Getaway Around One of These 10 

Festivals”

“21 of Our Favorite Thanksgiving Getaways”

“15 New and Upgraded Pickleball Facilities to Know”

“How Collegiate Sports Tourism Drives Economic Impact in 

Alabama”



Jack Crevalle: Fishing for the Poor Man’s GT
A look at how to spot, hook, land, and eat crevalle jack through the eyes of a first-timer traveling to the Alabama Coast

ALABAMA GULF COAST IN THE NEWS



2023 DESTINATION AWARDS

The 50 Best Small Towns in the South (Gulf Shores/Orange Beach #15/50)

The Best State Parks in Every Southern State (Alabama – Gulf State Park)

10 Best Beaches in the South (Gulf Shores Public Beach #6/10)

Best Recreational Trail (Hugh S. Branyon Backcountry Trail #1/10)

Southern Living

2023 USA Today



2023 OUTDOOR WRITERS ASSOCIATION
OF AMERICA ANNUAL CONFERENCE

230 outdoor journalists from across the U.S.



Marketing Efforts for
Alabama Beaches 2024



HOW?

Inspiration
Aspiration
Emotional Connection
…and a bit of fun!





Alabama Beaches 
(AlabamaBeaches.com)



Search Engine Marketing Plan

• COMBINED = Captures both organic and paid traffic to our website 
for the BEST results



Data-Driven Advertising & Marketing Plans



©2024 Gulf Shores & Orange Beach Tourism

ACCOMODATION Online booking functionality 

added to AlabamaBeaches.comBOOKING



©2024 Gulf Shores & Orange Beach Tourism

ACCOMODATION Online booking functionality 

added to AlabamaBeaches.comBOOKING



©2024 Gulf Shores & Orange Beach Tourism

FOR MORE INFORMATION CONTACT:

RESERVATIONS@ALABAMABEACHES.COM









•Southeast Travelers Explore Conference
•Midwest Travel Bloggers Network
•Golf-focused Press Trips
•“Year of Alabama Food” and the
“Year of Alabama Birding”

2024 PR PLANNING + 
INTEGRATION





Inspiration
Aspiration

Emotional Connection

And, yes, FUN



Thank You!

Todd Walton
Vice President of Marketing

Gulf Shores & Orange Beach Tourism 
twalton@AlabamaBeaches.com

AlabamaBeaches.com

mailto:twalton@AlabamaBeaches.com
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