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MEET AT THE BEACH

2024 STATS ALABAMAS

BEACHES

-_——N
288 MEETINGS
74,281 ROOM NIGHTS
38,628 WELCOME BAGS

COMPLIMENTARY SERVICES S

A MATCH GROUPS WITH VENUES

A SOURCE PROPOSALS

A RECOMMEND LOCAL SUPPLIERS

A PROVIDE FREE MARKETING TOOLS *
WELCOME BAGS




PLAY THIE BEACH

2024 STATS '2

123 EVENTS RLABAMAS BEACHES

124,000 ROOM NIGHTS
$80.4M ECONOMIC IMPACT

COMPLIMENTARY SERVICES

AWARD GRANTS FOR QUALIFYING EVENTS
RACE COURSE MAPS * PERMITS

SEEK BEST ACCOMMODATIONS * RATES
COORDINATE ON-SITE ACTIVITIES BASED
ON EVENT SIZE
RECOMMEND LOCAL SUPPLIERS
PROVIDE FREE MARKETING TOOLS +
WELCOME BAGS




SPORTS *+ COMMUNITY GROWTHI

2005-2007
SPORTS ENTITY CREATED TO FILL NEED

SPORTS GROWTH
2009

51 EVENTS, 23,193 RN
2023

134 EVENTS, 134,829 RN

POPULATION GROWTH
2010 GS POPULATION 9,741
2020 GS POPULATION 15,014

2010 OB POPULATION 5,441
2020 OB POPULATION 8,095

O
2022
GSOB TOURISM PURCHASED 111.26 ACRES

DEVELOPMENT
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GULIF SHORES
HIGH SCHOQOL
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SALES DEPARTMIENT

SALES TEAM

MICHELLE RUSS, STS, TMP

VICE PRESIDENT OF SALES

SARAH COOPER, STS

OPERATIONS MANAGER

ALLY DORROUGH, APR, TMP

COMMUNICATIONS & MARKETING MANAGER

AMY PERALTA, CGMP

SALES MANAGER

ASHLEY WILSON, STS

SALES MANAGER

BRITTANY ROH, STS

SALES MANAGER

SANDRA LOPEZ

EVENT COORDINATOR

LAUREN JONES

EVENT COORDINATOR
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YOUR GSOBT PR TEAM

KAY MAGHAN, EASTON ALLY DORROUGH, PRESLEY
PR MANAGER COLVIN, COMMUNICATIONS WHITE,
ARTS, CULINARY, PR MANAGER MANAGER PR INTERN
COUPLES
’ ENTERTAINMENT, EVENTS, SALES,
b o FAMILY, FISHING, SPORTS

GIRLFRIENDS,
SUSTAINABILITY,
WELLNESS

GOLF, OUTDOORS
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g We tell the story ofA the people, businesses, places and
O zLamndasDV it b b RV6"GuRetlliE t 1t F 6 H

distinctive and authentic place to visit.
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lH]@W WE DO IT

A Pltch story |deas and provide information, photos and

videos, and interviews to vetted journalists and I
media outlets at the local, regional, national, and
AL international level.

A Host vetted journalists and content creators on press

RC O Bt iR ¢ tyrdzlt k ©1 Uhu t F EFEE

experiences with their audiences.

A Arrange their itinerary OWHERE they will stay, WHAT they will
do and see, WHERE they will eat!




. MEDIA COVERAGE

9
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By
NUMBER OF NUMBER OF TOTAL REACH
o o ARTICLES o
S HOSTED CIRCULATION
7
2025, 58 255 2.4B
&
§ 20024 50 340 418
TR 38 374 258

e 57 301 Bl
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1 Participate in our Media Attraction Card program.

oLt

5 Lodging Partnersr Respond to our Media Lodging
Requests and host writers we bring In!
* VRMs- Do you include X nights of unit use for
marketing purposes in your owner contracts?




%IEIL.IL. OUR ST@I@V TOGETHER
ﬂzzé s Deache

3 Do you fit these growing travel
trends/segments?

Y ASlow travelT Relax and recharge

ROy
......

ASolo travelc More women each year are
traveling by themselves

AAccessible TravelTravelers with mobility,
hearing, sight, sensory, or other Issues




, E 'S4 -_LIEIL.IL. OUR STORY TOGETHER

»n Restaurants/Barst Dry January Is coming
up. Tell us about your mocktails! Do you
offer them yearround?

Restaurants;, We always need great chefs anda
5 aAdyl ddz2NE RAAKSa G2 R
especially if they're crafted from locally
sourced ingredients.




& Major Holidays and National
Day/Week/Month Celebrationst What
unigue activity or experience does your
business offer around these?

]33




WORKING WITH
TRADITIONAL
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4 ity Prances )
Mindy Biancas Dublic: Relattons
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WHY IT MATTERS

ATRUST

D SOURCE

AUNBIAS

D ASSESSMENTS

AREAL EXP

RIENCE




WHO WE'RE COURTING

A WHO W

= GOAFT

A OUR VE
DROCESS

INIC







WHAT MAKES A GREAT
PARTNER

1 SHARE YOUR NEWS

1 UNDERSTAND THERE
ARE NO GUARANTEES

1 MAKE MEDIA GUESTS
FEEL WELCOME







