
Lunch & Learn

Welcome to 



WELCOME
Beth Gendler, 

President & CEO



Meetings, 
sports & 

Events update
Michelle Russ,

Vice President of Sales



Sports
tourism

2024 STATS

288  MEETINGS
74,281  ROOM NIGHTS
38,628  WELCOME BAGS

Meet at the beach

Complimentary Services

Å Match groups with venues
Å Source proposals
Å Recommend local suppliers
Å Provide free marketing tools + 

Welcome bags



Sports
tourism

PLAY THE BEACH

2024 STATS

123  events
124,000  ROOM NIGHTS
$80.4M economic impact

Complimentary Services

Å Award Grants for qualifying events
Å Race course maps + permits
Å Seek best accommodations + rates
Å Coordinate on - site activities based 

on event size
Å Recommend local suppliers
Å Provide free marketing tools + 

Welcome bags



Sports + Community growth

       Population Growth
 2010  gs  population  9,741  
 2020 gs  population 15,014
 
 2010 Ob population  5,441    
 2020 Ob population 8,095

Sports Growth
2009

51 events, 23,193 RN
2023

    134 events, 134,829 RN

2005 - 2007
sports entity created to fill need

2022
GSOB Tourism purchased 111.26 acres 

for future sports tourism 
development



Sports
tourism

The Game Plan to 
YŜŜǇ !ƭŀōŀƳŀΩǎ 

Beaches Thriving.



sportsplex
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Substantial berm buffer

SENSE OF PRIVACY 
NOISE REDUCTION
SEPERATION 
WATER MANAGEMENT



Substantial berm buffer

SENSE OF PRIVACY 
NOISE REDUCTION
SEPERATION 
WATER MANAGEMENT



BACKYARD VIEW 

SENSE OF PRIVACY 
NOISE REDUCTION
SEPERATION 
WATER MANAGEMENT



Minimized 
lighting  

impact

Before light 
control

after light 
control



SALES DEPARTMENT
SALES TEAM

Michelle Russ, STS, TMP
Vice President of sales

SARAH COOPER, STS
OPERATIONS MANAGER

Ally Dorrough, APR, tmp
communications & marketing manager

AMY Peralta, CGMP
sales manager

Ashley wilson , STS
sales manager

Brittany roh , sts
sales manager

Sandra lopez
event coordinator

Lauren jones
event coordinator



PR & Media 
update

Kay Maghan 
& Easton Colvin



¢h5!¸Ω{ ǘƻǇƛŎǎ

Meet the GSOBT PR Team

How We Work with Media

How You Can Help Us 
& How We Help You



¢h5!¸Ω{ ǘƻǇƛŎǎ
The Differences Between 

ȖÚƙĉīŐƦŐŷŮĉŦț ıīŐĉȗț
and Content Creators

Best Practices for Media Interviews

Crisis Communications 101

Q&A



Your gsobt  pr team

Ally Dorrough, 

Communications

manager 

Easton 

colvin ,

Pr  Manager

Presley 

white,

PR intern

Kay Maghan,

PR Manager

Arts, culinary, 
couples, 
family, 

girlfriends, 
sustainability, 

wellness

Entertainment, 
family, fishing, 
golf, outdoors

Events, sales, 
sports



What we do

We tell the story of the people, businesses, places and 
ıǆƖıƙŐıŮĥıƟțƦōĉƦțŭĉţıț ŦĉĤĉŭĉșƟț9ıĉĥōıƟțƟƫĥōțĉț
distinctive and authentic place to visit.



How we do it

ÅPitch story ideas and provide information, photos and 
videos, and interviews to vetted  journalists and 
media outlets at the local, regional, national, and 
international level.

ÅHost vetted  journalists and content creators on press 
ƦƙŐƖƟțƦŷțıǆƖıƙŐıŮĥıț ŦĉĤĉŭĉșƟț9ıĉĥōıƟțƦŷțƟōĉƙıțƦōıŐƙț
experiences with their audiences.
Å Arrange their itinerary Ȏ WHERE they will stay, WHAT they will 

do and see, WHERE they will eat!



Media coverage 

Total reach 

or 

circulation

Number of 

articles

Number of 

media 

hosted

52 340 4.1B2024

38 374 2.5B2023

31 301 2.1B2022

58 255 2.4B2025 YTD



[ŜǘΩǎ ǘŜƭƭ ƻǳǊ ǎǘƻǊȅ ǘƻƎŜǘƘŜǊ

1

2

Participate in our Media Attraction Card program.

Lodging Partners т Respond to our Media Lodging 
Requests and host writers we bring in!
     * VRMs - Do you include X nights of unit use for 
marketing purposes in your owner contracts? 

Alabama's Beaches



[ŜǘΩǎ ǘŜƭƭ ƻǳǊ ǎǘƻǊȅ ǘƻƎŜǘƘŜǊ
Alabama's Beaches

Do you fit these growing travel 
trends/segments?

ÅSlow travel т Relax and recharge 

ÅSolo travel ς More women each year are 
traveling by themselves

ÅAccessible Travel ς Travelers with mobility, 
hearing, sight, sensory, or other issues

3



[ŜǘΩǎ ǘŜƭƭ ƻǳǊ ǎǘƻǊȅ ǘƻƎŜǘƘŜǊ
Alabamas Beaches

Restaurants/Bars т Dry January is coming 
up. Tell us about your mocktails! Do you 
offer them year-round?

Restaurants ς We always need great chefs and 
ǎƛƎƴŀǘǳǊŜ ŘƛǎƘŜǎ ǘƻ ǇƛǘŎƘ ǘƻ ŦƻƻŘ ǿǊƛǘŜǊǎ Χ 
especially if they're crafted from locally-
sourced ingredients.

4
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[ŜǘΩǎ ǘŜƭƭ ƻǳǊ ǎǘƻǊȅ ǘƻƎŜǘƘŜǊ
Alabamas Beaches

Major Holidays and National 
Day/Week/Month Celebrations т What 
unique activity or experience does your 
business offer around these?

6



Working with 
traditional 

media
Mindy Bianca,

Mindy Bianca Public Relations



People make the place



Focus on the relationships



Think like a journalist



No drama



What is
 ά¢ǊŀŘƛǘƛƻƴŀƭέ aŜŘƛŀΚ

Å Newspapers

Å Magazines

Å Broadcast Outlets

Å Websites



Types of journalists

Å Outlet Staff

Å Freelancers



Why It Matters

Å Trusted sources

Å Unbiased assessments

Å Real experiences



²Ƙƻ ǿŜΩǊŜ ŎƻǳǊǘƛƴƎ

ÅWho we go after

ÅOur vetting         

process



The Rules Are 
Ever - Changing



What makes a great 
partner

¶Share your news

¶Understand there 

are no guarantees

¶Make media guests 

feel welcome



What we need from you

ÅHelp us plan ahead

ÅFollow up as 

appropriate

ÅShare resulting stories


