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OUR MISSION
The mission of Gulf Shores & 
Orange Beach Tourism is to 

market Alabama’s Beaches as a 
year-round destination, while 

stewarding a thoughtful, 
sustainable level of growth, thus 

enhancing the economy and 
quality of life for all residents.





Tourism isn’t 
just an 

industry.
It’s the Spirit of our Communities.



2024 Tourism’s Economic impact
Baldwin County 

RELATED
JOBS

VISITOR
SPENDING

SALARIES & 
WAGES

NO. OF
VISITORS

8.4
MILLION

$ 7.8
BILLION

64
THOUSAND

$ 2.7
BILLION

Source: Alabama Department of Tourism, Economic Impact Report 2024



2024 Tourism’s Economic Impact 

Baldwin County
RELATED

JOBS

VISITOR

SPENDING

SALARIES & 

WAGES
NO. OF

VISITORS

8.38 M $7.91B 65 K $2.78 B

Source: Alabama Department of Tourism, Economic Impact Report 2024

2023

8.31 M $7.86 B 65 K $2.70 B2022

8.03 M $7.32 B 63 K $2.42 B2021

8.39M $7.84B 64.6K $2.77B2024



2024 Tourism’s Economic impact

Alabama’s Beaches

RELATED
JOBS

VISITOR
SPENDING

SALARIES & 
WAGES

NO. OF
VISITORS

6.5
MILLION

$ 6.7
BILLION

55
THOUSAND

$ 2.4
BILLION

Source: Deravi, K. (2025). The economic impact of Gulf Shores, Orange Beach , & Fort Morgan Tourism Industry



2024 Tourism’s Economic impact 

Alabama’s Beaches
RELATED

JOBS

VISITOR

SPENDING

SALARIES & 

WAGES
NO. OF

VISITORS

6.46 M $6.68 B 55 K $2.4 B2023

6.39 M $6.62 B 55 K $2.38 B2022

6.21 M $6.28 B 52 K $2.25 B2021

6.49M $6.69B 55.7K $2.4B2024

Source: Deravi, K. (2025). The economic impact of Gulf Shores, Orange Beach , & Fort Morgan Tourism Industry



m
ill

io
n

s
Taxable Lodging

Source: Alabama Department of Revenue

$433M
$465M $491M

$526M
$575M $556M

$815m

$890m $879m $871m

$757m *

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
*YTD, Jan-Aug
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n

s
Taxable retail

Source: Gulf Shores and Orange Beach Revenue Departments

$791M
$852M $865M

$938M
$995M $971M

$1.33B
$1.43B

$1.44B
$1.42B

$1.059B *

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
*YTD, Jan-Aug



Tourism 
keeps 

Alabama’s 
Beaches 

thriving.

                         



Vacation rental 
 nights available 2023 - 2025

Source: Key Data Dashboard
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+5%
+6%
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+4% +3%

2023 2024 2025

+2% +3%+2%



Vacation rental 
 guest nights 2023 - 2025

Source: Key Data Dashboard
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2023 2024 2025

- 4%

- 2%
- 4%

+20%

+6%
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+2%

+8%

+5%



Vacation rental 
 occupancy 2023 - 2025

Source: Key Data Dashboard
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Vacation rental 
 occupancy Forecast

Source: Key Data Dashboard
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Vacation rental adr  2023 - 2025

Source: Key Data Dashboard
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Hotel nights available
2023 - 2025

Source: Key Data Dashboard

2.35 Million2023

2024

2025 2.62 Million

2.51 Million



Source: Key Data Dashboard
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Hotel occupancy 2023 - 2025



Source: Key Data Dashboard
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Hotel adr  2023 - 2025



                         

How do we 

compare  

To similar 
beach 

destinations?



Source: Key Data Dashboard
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Alabama’s beaches + walton  county



Alabama’s beaches + Bay county

Source: Key Data Dashboard
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How do we 
make an 
impact?



Alabamas Beaches
Increase direct bookings on 
AlabamasBeaches.com

Drive higher quality traffic to 
AlabamasBeaches.com

Increase booking windows to support higher 
average daily rate and longer length of stay

1

2

3

’
Key business objectives



Alabamasbeaches.com
Results

Engaged 
sessions

Website
sessions

Active
users

4.9
MILLION mILLION

4.2
million

6.7

Ad
impressions

347
million



Direct booking 



Alabamasbeaches.com
Direct Bookings

Ave. length 
of stay

Nights 
booked

$1.8
MILLION

4.73.8k

bookings

803

Total 
value



What’s 
new?



9
Nonstop 

flight 
markets



Beach  

engagement 

vehicle  

Destination 
appearances

132



In - house 

social 
media
Joanna Almond



The  

Coastal 

code
Rule # 29: When the restaurant host asks, 
“Inside or outside seating?” Always answer “outside.”



Tourism’s 
impact

Investing in 
the future 



Michelle Russ
VP of Sales

Meetings, Sports & Events



Sports
tourism

2024 STATS

288  MEETINGS
74,281  ROOM NIGHTS
38,628  WELCOME BAGS

Meet at the beach

Complimentary Services

• Match groups with venues
• Source proposals
• Recommend local suppliers
• Provide free marketing tools + 

Welcome bags



Sports
tourism

PLAY THE BEACH

2024 STATS

123  events
124,000  ROOM NIGHTS
$80.4M economic impact

Complimentary Services

• Award Grants for qualifying events
• Race course maps + permits
• Seek best accommodations + rates
• Coordinate on - site activities based 

on event size
• Recommend local suppliers
• Provide free marketing tools + 

Welcome bags



Sports + Community growth

       Population Growth
 2010  gs  population  9,741  
 2020 gs  population 15,014
 
 2010 Ob population  5,441    
 2020 Ob population 8,095

Sports Growth
2009

51 events, 23,193 RN
2023

    134 events, 134,829 RN

2005 - 2007
sports entity created to fill need

2022
GSOB Tourism purchased 111.26 acres 

for future sports tourism 
development



Sports
tourism

The Game Plan to 
Keep Alabama’s 

Beaches Thriving.



sportsplex

Bird’s 
eye view

Coastal gateway blvd.

B
ald

w
in

 b
each

 exp
ress

Traffic 
light

Gulf shores 
High school 

Right in, 
right out

Main 
access



Substantial berm buffer

SENSE OF PRIVACY 
NOISE REDUCTION
SEPERATION 
WATER MANAGEMENT



Substantial berm buffer

SENSE OF PRIVACY 
NOISE REDUCTION
SEPERATION 
WATER MANAGEMENT



BACKYARD VIEW 

SENSE OF PRIVACY 
NOISE REDUCTION
SEPERATION 
WATER MANAGEMENT



Minimized 
lighting  

impact

Before light 
control

after light 
control



SALES DEPARTMENT
SALES TEAM

Michelle Russ, STS, TMP
Vice President of sales

SARAH COOPER, STS
OPERATIONS MANAGER

Ally Dorrough, APR, tmp
communications & marketing manager

AMY Peralta, CGMP
sales manager

Ashley wilson , STS
sales manager

Brittany roh , sts
sales manager

Sandra lopez
event coordinator

Lauren jones
event coordinator



Thank you! 
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