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OUR MISSION

The mission of Gulf Shores &

Orange Beach Tourism is to

S BN market Alabama’s Beaches as a

' e | year-round destination, while
. : | stewarding a thoughttul,
sustainable level of growth, thus

enhancing the economy and

quality of life for all residents.

BEACHES



TOURISM ISN"T
JUST AN
~ INDUSTRY.
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2024 TOURISM'S ECONOMIC IMPACT
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SOURCE: ALABAMA DEPARTMENT OF TOURISM, ECONOMIC IMPACT REPORT 2024



2024 TOURISM'S ECONOMIC IMPACT

Loddwin Counity

NO. OF VISITOR RELATED SALARIES &
VISITORS SPENDING o [0 ] - 3 WAGES

2024 839M $7.84B 64.6K °%2.77B
2023 838M  $791E 65K $278B

2022 S31M Y7 86E

65K D708

2021 SO3M ¥732E 63K $DA40B

SOURCE: ALABAMA DEPARTMENT OF TOURISM, ECONOMIC IMPACT REPORT 2024




2024 TOURISM'S ECONOMIC IMPACT

Alabamar s Keaches
S2.4

BILLION

NO. OF VISITOR RELATED SALARIES &
VISITORS SPENDING o [0 ] -} WAGES

SOURCE: DERAVI, K. (2025). THE ECONOMIC IMPACT OF GULF SHORES, ORANGE BEACH, & FORT MORGAN TOURISM INDUSTRY



2024 TOURISM'S ECONOMIC IMPACT

ﬂaémwjg Leaches

NO. OF VISITOR RELATED SALARIES &
VISITORS SPENDING JoBS WAGES
2024 6.49M $6.69B 557K $24B
2023 6 46M *6688 55K 048

2022 O6.39M 6628

55K D 38EB

2021 O.21M 62088 52K D DO5R

SOURCE: DERAVI, K. (2025). THE ECONOMIC IMPACT OF GULF SHORES, ORANGE BEACH, & FORT MORGAN TOURISM INDUSTRY
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ALABAMAS

N By
PRI By

e

Pt b
> i D

o e
Pt

o

.
e

SRS

$1.448B
$1.43B $1.41B S 2RO 3
$995M ¢o71Mm

$1.33B
3 $938M
> $852M $865M
' | I I I

2005 ‘2016 28917 .2 018 800 FONERL) . 2021 20220 20203 L0 COMASE 3 NS

Rugre
“aé’.é

WK S & X
PR LE

¢
’ 2 i
Vet 4 ©

MILLIQNS

e 573 i 1, -“_ .,* -
(%

SHOSEERRCRE 7' UL E . S HIOTRE S8 AND OQANGE BEACH E\/ENUE DNEI‘D I\/IENTS




TOURISM
KEEPS
ALABAMA'S
BEACHIES
THRIVING.
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\VAILABLE 2023-2025
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. VACATION RENTAL
OCCUPANCY 2023-2025
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TOP STATES [N 2025
FOR VACATION RENTALS

1. ALABAMA
LOUISIANA
TENNESSEIE
MISSISSIPPI
GEORGIA

mh W

SOURCE: KEY DATA DASHBOARD

©&. TEXAS

7. KENTUCKY
8. MISSOURI
©. ARKANSAS
10. INDIANA



TOP CITIES IN 2025
FOR VACATION RENTALS

BIRMINGIRAM
BATON ROUGIE
MOBILIE
RUNTSVILLE
LOUISVILLE

CEYIE

SOURCE: KEY DATA DASHBOARD
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TOP STATES [N 2025
FOR FHOTELS

1. ALABAMA
LOUISIANA
MISSISSIPPI
FLORIDA
TENNESSEIE

mh W

SOURCE: KEY DATA DASHBOARD

©. GEORGIA

7. TEXAS

8. MISSOURI
©. ARKANSAS
10. ILLINOIS



TOP CITIES IN 2025
FOR FHOTELS

BIRMINGIRAM
BATON ROUGIE
MOBILIE
RUNTSVILLE
LOUISVILLE

CEYIE

SOURCE: KEY DATA DASHBOARD
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EL OCCUPANCY 2025-2026
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WELCOMIE CENTER
UPDATIEE

e Angie Haering & - 1d
We flew the CVG route 5 times this

year with our family of 4!
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BEACH

ENGAGEMENT

VEHRICLIE

DESTINATION
APPEARANCES




LEGISLATIVIE

POLICY WA TCHI
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LEGISLATIVIE
POLICY WATCH

AL HB 181 (Mé}D /? MPING BILL,) = Supported by ,GUMBO anF/Gu/beores & Orange
each Tourism; currently on the Governor's desk for signature.

Actively opposed by GUMBQO. Neither HB 260 or SB 12] has

A L B 26 N 1271 =

movedl_éurrenr%)/. %of/? gﬂ%_/%ve been referred to committee but have not yet been placed on a
committee agenda.

AL HB 296 = Actively opposed by GUMBO. GUMBO facilitated discussions between the bill
sponsor, Capitol Resources, and local short-term rental management companies, resulting in
agreed-upon amendment language that exempts rental companies with a physical presence in
Alabama. The committee advanced the bill as amended, addressing all concerns raised to date.
The bill could receive a House floor vote soon, though it is not currently listed on the Special

Order Calendar.
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From locals' favorites and peak occupancy times to insights on how
tourism supports our local economy, this page is your go-to resource

for staying informed. Get to know Gulf Shores & Orange Beach

B

Tourism and learn how our efforts support local businesses, protect

our beaches, and serve the communities we call home.



Alabama's Keaches

Whether you're new to the area or a born-and-raised Baldwin

County resident, we want to provide locals with helpful. From
navigating traffic and anticipating guest arrivals to upcoming

events and safety resources, we are here to share beneficial insights

and resources with the community.



thank Ul
BETH GENDLER

BGENDLERAALABAMASBEACHES COM
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