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VP of marketing



The 
coastal 

codes



Let me set the scene….
Imagine, 

It is 1990s





WEIGHING 
IN OVER 
200 LBS. 











Pleasure Island



THE OLD CIRCLE K 
WAS THE HOT SPOT 





Marketing 
strategies
Our marketing plans are 
rooted in understanding 
traveler and buying 
behavior, as well as 
decision -influencing factors 
across the entire Alabama’s 
Beaches communication 
ecosystem. Our overall goal 
is to increase visitation to 
Alabama’s Beaches, 
appealing to the following 
audiences:







2026 marketing 
plan



What’s 
new

incentive 
program

merch







Shoreline Supply by 
Alabama’s Beaches

Launched!



Shoreline supply 



                         

Thank You! 
Crystal hinds
chinds @alabamasbeaches .com
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