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Core Audience

(Beach Traveler, Family Traveler, Eco Traveler, Beach Safety) Nonstop Flights

Meetings &
Conventions

Golfing Fishing Sports
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January Spring Planning Birmingham, Baton Rouge, Huntsville, Louisville, St. Louis, Nashville, Lafayette,

February Spring Break Shreveport, LA, Jackson, MS, Knoxville, TN, Little Rock, AR, Memphis, New Orleans,

Meirch Dallas, Houston, Atlanta

April, May, Summer Season Birmingham, Baton Rouge, Huntsville, Louisville, St. Louis, Nashville, Lafayette,

June, July Shreveport, LA, Jackson, MS, Knoxville, TN, Little Rock, AR, Memphis, New Orleans,
Dallas, Houston, Atlanta

August Fall Season Birmingham, Baton Rouge, Huntsville, Louisville, St. Louis, Nashville, Lafayette,

September Shreveport, LA, Jackson, MS, Knoxville, TN, Little Rock, AR, Memphis, Grand Rapids,

Indianapolis, Minneapolis-St. Paul, Madison WI

August, September,
October, November,
December

Winter Season

Grand Rapids, Indianapolis, Minneapolis-St. Paul, Madison WI, Traverse
City, Ml, Birmingham, Baton Rouge, Huntsville, St. Louis, New Orleans

October, November,
December

Spring P|orming

Birmingham, Baton Rouge, Huntsville, Louisville, St. Louis, Nashville, Lafayette,
Shreveport, Jackson, MS, Knoxville, Little Rock, Grand Rapids, Indianapolis,
Minneapolis-St. Paul, Madison W|
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February Knoxville, Cincinnati, Fayetteville, Kansas City, St. Louis/Belleville, Nashville, Bentonville
March, April, Knoxville, Cincinnati, Fayetteville, Kansas City, St. Louis/Belleville, Nashville, Bentonville, Huntsville, Oklahoma
May, June City, Omaha, Louisville, Springfield
July Des Moines, Appleton, Cincinnati, Kansas City, St. Louis/Belleville, Nashville, Bentonville, Huntsville, Oklahoma
August City, Omaha, Louisville, Springfield
September Des Moines, Appleton, Cincinnati, Kansas City, St. Louis/Belleville, Nashville, Bentonville

October, November

Des Moines, Appleton, Nashville, Bentonville

December

Des Moines, Appleton
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Join the Creator Incentive Program
and turn influence into impact.

Partner with highly vetted, professional content creators who
Gulf Shores & Orange Beach Tourism strategically matches
to your property and target audience.

> Benefit from trusted third-party recommendations.

> Leverage a creator’'s engaged audience while they are actively
seeking inspiration for their next getaway.

> Utilize a performance-driven structure designed to produce
measurable results and direct bookings via tracking.




2025 VISITATION RESULTS
\/IA THE CREATOR INCENTIVE PROGRAM

In 2025, 22 content creators
worked with two local lodging

partners and generated a
combined 1,974 room nigh’rs,
totaling $861,421 in revenue, via
unique tracking codes in their
Creator Incentive Programs.
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NEED MORE |
INFORMATION? -

Contact KMaghan@AlabamasBeaches.com
or EColvin@AlabamasBeaches.com
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MEETINGS SPORTS Q SEARCH

Book Your Plan Events Eaot & Blog Free

Stay v v Drink \ Guide
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thank Upud
CRYSTAL HINDS

CHINDSaALABAMASBEACHES COM
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